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Forward Looking Statement e

This presentation contains forward-looking statements about, among other things, trend analyses and statements regarding
future events, anticipated growth and industry prospects, and our strategies, expectation or plans regarding product releases
and enhancements. The achievement or success of the matters covered by such forward-looking statements involves risks,
uncertainties and assumptions. If any such risks or uncertainties materialize or if any of the assumptions prove incorrect,
results or outcomes could differ materially from those expressed or implied by these forward-looking statements. The risks and
uncertainties referred to above include those factors discussed in Salesforce's reports filed from time to time with the
Securities and Exchange Commission, including, but not limited to: our ability to meet the expectations of our customers;
uncertainties regarding Al technologies and its integration into our product offerings; the effect of evolving domestic and
foreign government regulations; regulatory developments and regulatory investigations involving us or affecting our industry;
our ability to successfully introduce new services and product features; our ability to execute our business plans; the pace of
change and innovation in enterprise cloud computing services; and our ability to maintain and enhance our brands.

Last updated: April 25, 2024
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Al Photo Editing

We Are in an
= Era of Change

ChatGPT

Hello! How can I help you today?

Type your message.




“Amount of data created, consumed, and stored 2010-2023, with forecasts to 2028,” 2024 Source: Salesforce “State of Data and Anal
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New Paradigm Presents
a Significant Data Paradox

>394 Q4%

_|_
+
_|_
zettabytes of business leaders feel their
global data creation organization should be getting
by 2028 more value out of its data

tics,” 2023



https://www.salesforce.com/content/dam/web/en_us/www/documents/research/state-of-data-analytics.pdf
https://www.statista.com/statistics/871513/worldwide-data-created/

Data Rich &
Insights Poor

Legacy
organizations

Source: As AI Advances, Trusted Data and Security Concerns
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Intelligent Insights
& Data-Driven Actions

86% 3

of IT leaders Agentic

believe data quality makes or organizations
breaks Al effectiveness

Grow - Salesforce Report



https://www.salesforce.com/news/stories/data-analytics-trends/

We help people see,
understand, and




Tableau: Leading and Innovating in Data and

Analytics Since 2003
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Tableau Next
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VizQL Tableau Tableau
Data Semantics
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API Google
Workspace

Integration

Salesforce acquires Tableau Software

2019 2020 2021 2022 2023 2024 2025 & beyond


https://www.salesforce.com/news/press-releases/2019/06/10/salesforce-signs-definitive-agreement-to-acquire-tableau/
https://www.google.com/search?rlz=1C1GCEA_enUS1136US1136&cs=0&sca_esv=7665cda6fcdc6470&q=Tableau+Software&sa=X&ved=2ahUKEwiBu9TExd2NAxUACTQIHRSvODgQxccNegQIBBAC&mstk=AUtExfBYfWQUBVqhWppWr0NIvV7lsvAhzSjXvH4U_vXTYHJ0tS2Ge49LIREr3Yj1PI-2vKLZ7zZIr-NFmxhO5KkO41SGPf_tOSaFjveToCGnpBGhZOH558H6pCgJcDcgfztjpkewZ-XhQAQdlM7cUPt8ZjM5xkc1Tg6gfkXrhxj5BHC2uKY&csui=3

Tableau’s Unified

Analytics Plaiform and
Trusted Al Accelerate
Data-driven Actions

Trusted, Always-on Data
Make critical decisions with confidence
on a trusted, always-available platform

Open, Adaptable Analytics
Innovate faster with a connected
and adaptable analytics platform

Smart Insights, Effortless Action
Empower everyone with proactive
Insights and effortless analysis

Sales Overview

Executive Summary

Home (J) Sales Overview x

Executive Summary Pipeline Analysis Performa

Account Name B nt Type - Primary Industry B C
|Al v v | All v/ i
Pipeline Generation Open Opportunities
All All
+137,494.4% (+127.7M) vs. prior period +2.3K vs. prior period
s cndecadd ankid bt ) il
Feb 3, 2023 Apr17,2025  Feb 3,2023 Apr 17
Opportunity Owner Performance (last 18 months) # Open Opportunities by Stage
Marcos Lipez Opportunity Stage
. 60% GeetaJoshi @ @ @ s y S
H ® Akira Asada
= Zoe Maxwell ® °
°
§ a0
5 Admin User
H
8 2
- Negotiation/Rev 439
C 5M 10m 5M C 200 400 600
Pipeline Generation Number of Open Opportunities
Total Sales Win Rate
Al Al

40.9M

30.00%
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g Show me top 5 industries by open opportunities

& Here are the top 5 industries by open opportunities. Need anything else?

« Retail: 299 open opportunities

« Technology: 270 open opportunities

« Financial Services: 270 open opportunities
. icati 251 open it
+ Media: 245 open opportunities

Primary Industry

Primary Industry
Open Opportunities

v Sources (2)

Al Reasoning

I've identified the top 5 industries with the most open opportunities. | used the

Account.Primary_Industry field to group by industry and the

Retail
299
else?
280 )
2
ties.

UserAgg(Number_of_Open_Opportunities_cic) to count open opportunities, sorting the

results to show the top 5 industries.

@) Sales Cloud &' - Semantic Model

Describe your task or ask a question,

\ 4

Al Reasoning

I've identified the top 5 industries with the most open opportunities.

Account.Primary_Industry field to group by industry and the
UserAgg(Number_of_Open_Opportunities_cic) to count open opport

Conversion Rate
All

64.44%

results to show the top 5 industries.

@) sales Cloud o' - Semantic Model

Describe your task or ask a question




Prepare Your Data Fast
for Accurate Analysis

Get flexible connectivity, predictive
modeling, and agentic capabilities

Build trust with easy data
cleansing, management,
and automation

Tableau data management
capabilities include an
analytics data catalog and
data governance and
security controls

Sentiment 5 fields

Changes (1)

5 identify Duplicate Rows [ Rename Fields...

Region

Bali
Fi

Jepan
London

New Zealand

Region

Hew Zesland

Activity
Wine Tasting
Horseback Riding

Bike Tours

Bike Tours

Scuba Diving

Seuba Diving
Wine Tasting

Bike Tours

Bike Tours

Wine Tasting

Remove Dups

G Create Calculated Field.

+

+
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@ Grouped. - J

o
o

o
5
vea

A

Filter.

Show Filter
Show Highlighter

Sort...

Format...
Edit in Shelf

Compute Using
Edit Table Calculation...

Remove

-+

+
from §® Salesforce

Table (across)
Pane (across)

Pane (across then down)

© 1Recommendation v

Pane (down then across)
Cell

q

i - Country/Region

Region

Ny

EEs Psowam ] -~

Activity = Review 121 Sentiment Label ~  Sentiment Settings Business Name <
Hi,'m Einstein, an Al assistant. | can help
o : 4
Field to analyze e you write a flow to clean and transform your
Positive 1.0 Review v| [Engish - data.
Bike Tours A delightful wine tasting Neutral 0.9 Aqua Odyssey Diving
Boat Excursions Adelightful wine tasting kgt % Algorithm Output Acus Wor rers = || quy For example, o extract text from a ied, you
Horseback Riding Alackluster wine tasting 77 Vader v ‘ Label+Score (2 fields) Bike and Seek Adventure: could ask
Scuba Diving Amagical boat excursion! e Bike and Seek Adventure: * “Extract the email address from the Info
Wine Tasting A magical experience! Ou 05 Blue Horizon Cruises Tield!
- Sentiment label "
Amemorable boat excurs T Canter Canyon Adventure
2 g Describe your task or ask a question and |
Amemorable boat excurs ve Neut Capital Cruises London “
0.3 1to-0. 0.5 1 can help create a flow for you.
/Amemorable boat excurs 0.2 Cellar Door Delights
Absolutely breathtaking ¢ B O O Cityscape Sailing Landon a ey Eigtala b ihasa Blocationgiad
An epic adventure throug 5 4 05 03 1 Coastal Explorer Fii P i ——
An epic scuba diving adve BE Coastal Exslorer Japan
An incredible scuba diving Coastal Explorer NZ &y Toachieve ths goal.we need o pullinal of
" your data, union it together, clean and
remove duplicate rows, and run sentiment
Review Sentiment Label Sentiment Business Name Date Table Names Abaiain
New Zealand’s wine country is a hidden gem! The vineyards \ Positive 05 Vino Vista Tours. 04/20/2024 New:_Zealand_Activities..csv i -
fere is the plan:
I fellin love with horseback ricing in Ne nd! The horse Positive [ Harmony Horsebac 06/02/2023 N =
input alfiles and union them together
The bike tour in Japan was average. While the scenery was b Neutral o Pedsl Paradise Japsn 10/16/2022  Japen_Activities.csv
| loved exploring Bali by bike! The routas were well-planned, Positive e Tour de Bali Bikes. 04/15/2024 Bali_ ties.csv Clean and remove duplicate row
Scuba diving in London was an exhilarating experience! Des. Positive Aqua World Explorers 06/23/2023  London_Activities.csv =
Run sentiment analysis
he scubs diving in Japan. The dive £ Negative Dive Masters Japan 03/20/2023 Japan_A les.csv
ting in Bali wes average. The wines lacked comg Positive Grapevine Elegance 07/09/2023  Bali_Activities.csv Outputtoa data
g Japan by bike was fantastic! The route sere well- Positive Cycle Japan Adventures. 03/05/2024
Was this helpful? @
The bike tour in Fili was fentastic, The guides were knowleds Pasitive Cycle Fiji Adventures 06/21/2022

s 2 delightful surprise! The vineyard v Positive

Grapevine Elegance

Fiji Wine Tasting Room

05/30/2024

10/20/2023

&)




Create
Visualizations with
Adaptable Analytics

Help your teams tell the right story
and share information easily

Drag and drop data to
explore and find answers to
your business questions

Tableau visualizations and
dashboards help you uncover
Insights and accelerate
data-driven actions
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Increase
Efficient Action with
Smart Insights

Empower all your teams
with effortless analysis

Enrich your flow of work with
data insights to make informed
decisions faster

Tableau offers easy-to-use
conversational analytics and
agents for contextual insights and
actionable recommendations

; TableauPulse v

Today's Tableau Pulse

35t refreshed 3 seconds ag:

+. This month, there is a 5.5% increase in Units Sold compared to last month. On the other
hand, Returns has increased by 68.9% and Total Sales has decreased by 11.6% compared to

the same time last month. Overall, 5 of 6 metrics changed: 3 favorably, 2 unfavorably. G

Was thishelpful? @5 &P

Following  Browse Metrics

Month to Date H Month to Date
Total Sales Uniits Sold
-11.6% (-$46.7k) prior period +6.5% (+133) vs. p
$357.4k 2.5k
3138k 50
Mar1 Mar 19 Mar 1 Mar 19 Mar 31
The trend for Total Sales changed 11 days Compared to the last month, Units Sold

ago and is now increasing at a slower increased by 133 units. Women, Men, 2

rate Electronics increased the most
Month to Date : Month to Date
Gross Margin Delivery Days

SkylineSys v

Threads

« Stared
# announcements
# general

4 helpdesk

# marketing

7n

Month to Date
Average Order Value AOV

$776.86

+16.0% (+$107.33)

$766.36 \_JA/\N() $502.47

Mar 1 Mar 19

prior period

Compared to the | , Average
Order Value AOV increased by $107.33
Men's Ballard Chukka Boots, Women's.

3 proje

6 marketing strategy

-+
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# marketing-strategy v nvc —_—
sPined: B3 Resources- €

6 £ reoly Lt reply today at 1000 AM

Zoe Maxwell 115240

Excellent

" LisaZhang st non
Hey team, our overall engagement is down about 15% from last month. Let's figure out why. htps:/
s gforce 8/0/Marketing /metric MES

MES (Monthly Engagement Score)

Tableau =

“H4 MES (Monthly Engagement Score)

83%

-16% vs. prior month

Jan 2026 Feb 2025

Engagement has gone donw 15% this month in comparison to
last month at an approximae rate of 1.2K/day.

Details a5 of February 11. 2025 at 11:32AM

Lisa Zhang Just row
‘Why did our Monthly Engagement Score drop by 15%7

< _* Analytics Agent AGENTFORCE st now
! The largest decrease is coming from Europe,
which has a 25% drop in engagement
compared to last month. That region alone
accounts for most of the overall decline.
Month to Date : i Engagement, Feb 2025
Returns

$23.9k

+68.9% (+39.7K) vs. prior period

150k

$23.9k

100k

$66.30
Mar 19
The trend for Returns changed 4 days ago 50k
and is now increasing at a slower rate
0

NAmor Ewope At Arca S Amer

200k

Engagement
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The Tableau Porifolio

Tableau Cloud

Deliver data-driven insights at scale with
a fully hosted Al-powered analytics platform

Tableau Server

Deploy visual, self-service analytics
with unmatched control and flexibility

Tableau Nexi

Turn data info action when humans and agents
collaborate at scale




Tableau Cloud

Deliver data-driven insights
at scale with a fully hosted
Al-powered analytics platform

Turn data into smarter decisions with
Al-powered analytics that streamlines your
workflow and surfaces intuitive insights

Build with complete operational confidence
on a secure, reliable, and always-up-to-date
platform that delivers trusted insights globally

Unlock enterprise-wide analytics adoption
with robust tools that empower admins to
confidently manage the platform at scale

Tableau Agent: Dashboards Beta* | Dec. 2025

Tableau Semantics Connector GA | Now

Indiq, S. Koreq, Switzerland Pods GA | Now

*Tableau Cloud only

+

Recents

Recommendations

| Trending

Workbook [}

Superstorez

Owner Andrew Kritzer

Modified Au;

g 30, 2019, 2:05

PM

©
-4'._,»;;,
oo
. R
K RN -
CLaR
Overview

1014 D 596 Yy 9 e
special_chars_in_sheet_names_deleteme
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= i} Tableau Pulse

Today's Pulse

Last updated 5 hours ago

<. Device Sales is excelling, up 82.2%
compared to the same week's progress
last year. Last week, Inventory Fill Rate
metric saw an impressive 29.6% increase.
Additionally, 5 of your 6 other metrics have
changed, 1 favorably.

Branch Revenue
Quarter to date, North America

$10.7M

+$0.7M (+7% compared to last quarter)

10.7M
L/. $
$0

WK 14 WK 18

Contribution is concentrated to a few members

i ®
Home Explore Pulse
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Tableau Server

Deploy visual, self-service 4+ *
analytics with unmatched
control and flexibility

< Q_ Search for views, metrics, workbooks, and more | @ Q &

5
i+
+4++ <
++ Favorites

Drag and drop items in grid view to reorder your favorites. Access your custom order using the Sort By menu.

Empower data-driven decisions
with trusted, self-service analytics that

6.Server Manage... v

[p Eearch sites ] Select All Content Type:  All v SortBy: Custom v oy Y
bring insights to every conversation § o rm e o o
7’/: . Server Admin
Deploy anywhere with total i S0
. oy . & 5. Geospatial Champions - De © OO O
flexibility to meet your compliance and g oomemerssenen s TR =
regUIatO ry reqUirementS ’ j::ev:.::nagemem Training ® * - Account Engagement ® * - Access View ® * -
@
B
Keep fu" ContrOI Of your data and @ Explorc O E‘A’nternethccess — . E
analytics at the scale you need for the @ oa Gsem au ive sem
highest security and performance o e EEE8 BR%S SEms i B
Last refresh Jul 16, 2020, 10:10 AM ==== 8 ==== ==gg ggf
& Users 2304 BE5E8 8888
Production - Superstore ® *x - Playground ® * - #MakeoverMonday 2024... (D % -

0,0
cg) Groups

Tableau LangChain & MCP GA | Now

GA | Now

Tableau Agent in Tableau Server




Tableau Next +

Turn data into action
when humans and agents
collaborate at scale

:EE j’+t Home G Sales Cloud Dashboar... X

Make befter decisions with Al agents that

. Sales Cloud Dashboard
understand your business context

Created Date Account Name
[_Current Year to Date v) Al v

Account Type
All v

Account Indust
All 24

Transform data insights into real business
oufcomes with built-in actionability

9:41 ol T -

sration Open Opportunities
ate Cul ‘ear to Date

1.8K

+1,347.9% (+1.6K) vs. prior period

lem Analytics Agent
<N oo Thvead

d
Carmen Vega Just row A
| h o .

1) vs. prior period

727.73K

Expected Expected

Get value faster with purpose-built
analytics apps for every user

£_* Analytics Agent
=1
" Here is the breal

o Ini
« Sal 1 .58 (1]

Team Solutions had the highest total sales,

wihile Sales Suite had the lowest. This analysis uses
the fiscal calendar quarter. [2]

Scale trusted analytics across the
enterprise with composable, verified assets

Dec 2025 Jan 2025

ier Performance # Open Opportunities by Stage

it Product Family .
+iF  Tableaw Opportunity Stage
Sara Parras @
lificati
. alue Proposition
ConC|erge GA I NOW - Carmen Vega ol ical Hasan
— [ - ZoeMaxwell @ @@ \arcos Lope Proposal/Price Quote 6
i ° Mamadou Achebe
s _ il Geeta Joshi Negotiation/Review

Data Pro GA | H2 2025

Built on Salesforce

Dec 2025

124

T+
w+ableau

Oppor
All

Weighte
Current t Ye:

223

+708.0% (4

L

Jan 2025

Weighted P

Account Ty

Mid-Mar

Small Busini

from §® Salesforce

Deeply integrated with Agentforce

52722 -

Analytics Agent o2 x

insights and relevant visualizations. I'll also show
you how | arrived at those results.

ﬂ What are top industries by average deal size?

Here are the top industries by average deal size.
Anything else you need?

The top industries by average deal size are
($35.7K), icati
($29.7K), and Financial Services ($26.2K).

Technology _ 35.67K

29.66K

26.24K
25.9K

24.67K

> Sources (2)

RN ]

[ aecnneie ez e

Inspector Beta | H2 2025




Tableau Next +

The world’s first agentic analytics platform

Agentforce Tableau Tableau

Marketplace
0200
il &

55
Data Pro Concierge Inspector AN
Private

Action quer Share, reuse, and

extend assets

Visualization Layer pa
X
Semantic Layer Public

Distribute and
monetize solutions

Data Layer

Built on the Agentforce 360 Platform
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Apps for
Salesforce
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Our Agents, Data, Apps, and Metadata Give
You a Competitive Advantage

Support

agents Marketing
agents

Product Analytics
agents agents

e agents Data Analysts Employees '
Health Data CIOUd /r

agents ' Zero Copy & RAG

Trust Layer

Customapps &  Einstein Al Flow Salesforce Platform omnichannel user Security
agents & models automation interface & privacy

NN

Analytics

MuleSoft integration
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Tableau Securely Upskills Agentforce

Conversation “ Execute

Agent picks the right topic Agent executes Drive smarter decisions
& follows the instructions actions & services

I'm Agentforce, + 4 Data Q&A _ ) ()
your trusted Al Applicant System 4 N\

Ask your agent

agent. g In total, 57 leads have
[ N completed a demo, which
Instructions sy ) is up 11% from Q3.
Ground: Semantic Data Model
O I Build data visualizations Generate: Data Visualization | S peinecamoons
gctlve Igads are - with totals, percent changes, Suggest: Related Content 57
in my pipe? and trends for clear insights.
. ) +11% vs. Prev. Quarter
Am 1 trendlng Use business context . .
up from last and semantic data models Agent enriches actions
quarter? to ensure responses with your data \_ Y,
are accurate.
Data Cloud
0. s Recommend relevant iyt Tableau @ . S
A ‘e s’ analytics content for Yy “ L8
deeper analysis.

[ g (N J -: S oM @D userinput ] m

Agentforce Trust Layer
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https://docs.google.com/file/d/13NGBMcBUcfp1bFj-gQLj86JTP4U_p4xv/preview

Tableau Cloud Delivers Impact by Function

$4.7M

avg. value of benefits
quantified for HR

by migrating to
Tableau Cloud

i

$4.6M

avg. value of benefits
quantified for Sales
by migrating to
Tableau Cloud

S

Business Users

$3.9M

avg. value of benefits
quantified for
Business Users by
migrating to

Tableau Cloud

Average
(J

$324K $4.7M

Average
()

$25M $86K $4.6M

4

Analytics

$2.0M

avg. value of benefits
quantified for
Analytics”) by
migrating to

Tableau Cloud

¢ +tableau
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%%

IT

$1.9M

avg. value of benefits
quantified for IT?
by migrating to
Tableau Cloud

Average
()

$21M $20K $3.9M

Average
()

$66M

$9K  $2.0Mm $17M

Average
(J O
$5K  $1.9M $39M

Source: Tableau Value Dashboard as of February 5, 2025 (Total engagement count = 280, IT = 234, Business Users = 202, Sales = 69. Analytics = 60, HR = 12).

*Note: Revenue growth benefits are all margin adjusted. Cost savings and revenue growth benefit averages and ranges represent the sum of benefits for a given customer.
(1): Defined as benefits that primarily impact IT users such as data engineers, system admins and IT decision makers.
(2): Defined as benefits that primarily impact Analytical functions such as data analysts, business intelligence teams and executives who rely on analytics.



Tableau Customers Increase Productivity,

Report Delivery, Decision Accuracy

Custom Metrics

0-100% METRICS (average % reported)

1% 39% 37% 33%

Increase in teams Faster delivery of Faster creation of Decrease in time required
analyzing data business-driving reports custom generative & to analyze information
(% increase in teams analyzing data) /analytics (actionability) predictive models (ML/Al) (% decrease in time spent)

(% improvement in time it takes to (Machine learning/Al, % improvement

deliver reports) in speed)

SCALE METRICS (7-10 on 0-10 scale)

1% 76% 77% 78%

Are making decisions faster Are accomplishing more See more insights are Fully trust that data is
and more accurately work in less time specific to user needs accurate and secure

Note: Surprised to see identical percentages across different metrics? Learn more about this here.
Source: FY25 and FY26 Customer Success Metrics. Question text in notes section.

T+
v tableau

from §® Salesforce

ROI, Adoption

Implementation Metrics

Achieved positive
ROI with Tableau

(% of companies who have
seen a positive ROI)

] 3Months

Time to ROI

(# of months to achieve return on
Tableau investment)

5%

Percent ROI achieved
with Tableau

(% of return for the
money invested)

Estimated
employee access
(% of employees in your

company that have access
to Tableau)



Tableau Decision-Makers Increase
Productivity, Velocity, Accuracy, ROI

6%

Increase in business user
productivity

(% increase in work accomplished by a
business user in an average week)

Increase in velocity and

accuracy of insights-driven
decision making

(% increase in speed and accuracy of
decisions made)

Custom Metrics

6%

Faster delivery of
business-driving reports
/analytics (actionability)

(% improvement in time it takes to
deliver reports)

9%

Decrease in
average case age

(% decrease in time it takes to resolve a
case, asked of Service only)

5%

Faster creation of
custom generative &
predictive models

(Machine learning/Al, % improvement
in speed)

Increase in close rate (i.e.
quality of pipeline)

(% increase in number of sales closed
successfully, asked of Sales only)

3%

Decrease in time required
to analyze information

(% decrease in time spent)

Increase in
campaign spend roi
(% increase in return on campaign

spend investment, asked of
Marketing only)

Note: Surprised to see identical percentages across different metrics? Learn more about this here.
Source: FY25 Customer Success Metrics. Question text in notes section. See sample sizes on next slide.

T+
v tableau

from §® Salesforce

+

ROI, Adoption

Implementation Metrics

Achieved positive
ROI with Tableau

(% of companies who have
seen a positive ROI)

] ] Months

Time to ROI

(# of months to achieve return on
Tableau investment)

5%

Percent ROI achieved
with Tableau

(% of return for the
money invested)

Estimated
employee access
(% of employees in your

company that have access
to Tableau)



Tableau Delivers Customer Success

92%

of employees making
data-driven decisions

®
1 5

of IT support
saved per week

(dlp itz )
10K+

partners using Tableau

()
7 5%

reduction in
reporting complexity

T+
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2K

hours of productivity
gained per month

( inter )
20X

ROI with increased
conversion rates




Virgin Media O2 Fights Fraud at
Lightning Speed with Tableau

Prevented £250M
worth of fraud

23M+ mobile
subscribers
protected from threats

Under 48 hours
to complete requests
that used to take
2 weeks

salesforce

Problem

Virgin Media O2 is a leading, UK mass media and telecom
company. VMO?2 is transforming to be more data-driven
and customer-centric, improving security to keep up with
threats. They struggled with slow turnaround times (1-2
weeks) for requests, hindering fast detection of and
responses to suspicious activity.

Solution

VMO2 believes that about 50% of fraud insights now
come from the broader org—not only the fraud
team-using dashboards to track trends, assess
vulnerabilities, and take action to mitigate fraud. Tableau
Pulse has been a “game changer” with alerts that flag
patterns, revealing insights that have changed how VMO2
creates, shares, and redeems vouchers.

4
pady '

Tableau Sales Service

T+
v tableau
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“Our teams have been
monitoring how fraudsters
move, and applied a rule to
mobile devices. Pulse
identified, the next day, that
fraudsters had pivoted to
tablets, and we were able to
build new rules around tablets.
That insight didn't come from

our teams analyzing data. It
came from Tableau Pulse.”

Mauro Flores

EVP of Data
Democratisation,
VMO2


https://www.tableau.com/products/tableau-pulse
https://www.tableau.com/products/tableau-pulse

Box Scales to Meet Evolving
Security Threats with Tableau Pulse

X

97% reduction
in time to insights

99% reduction
in time to create dashboards
and CISO reports

92% reduction
in time to prepare
business reviews

salesforce

Problem

Virgin Operating in some of the most regulated industries
globally, Box wanted to reduce time spent uncovering insights
buried in data, allowing the security team to focus on
identifying immediate security concerns while scaling to focus
on evolving cybersecurity threats.

Solution

Powered by trusted Al, Tableau Pulse gives Box actionable
insights into threats and anomalies, enabling its global security
team to view and mitigate threats posed by Al misuse. In the
future, Box is looking to leverage Tableau Next and agents to
bridge structured and unstructured data, focus on proactive
cybersecurity protocols, and more.
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“Security is fundamentally a
data problem, but security
specialists shouldn't burn hours
manually processing all that
data when automation and Al
can help. Tableau Pulse
surfaces insights
faster-enabling our teams to

spend their time on what
actually matters-protecting
the business.”

Michelle Zuzik

Data Transformation
Strategist, Box



Banco Bradesco Delivers Innovative Customer
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Service by Optimizing Data Access and Insights

f.-S bradesco

83% reduction
in time to gather
campaign data

1.6M savings
migrating from Tableau
Server to Cloud

99.9% achievement
reaching customer service
level agreements (SLA)

salesforce

Problem

Banco Bradesco is one of the largest banks in Brazil and Latin
America, offering financial services in retail, commercial, and
investment banking. It is undergoing a digital transformation,
shifting away from branch-operated services toward a more
digital-first approach, focused on three key areas: standardize
and optimize data and analytics, enhance customer service,
and maintain a competitive position.

Solution

Banco Bradesco uses Tableau Cloud and Tableau Pulse to give
its banking officers the most up-to-date, innovative data and
analytics solutions, to help them provide customers with
personalized and relevant financial advice, as well as support
the bank’s business priorities and performance.

e
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Tableau

“Migrating to Tableau Cloud
and Tableau Pulse has

significantly enhanced our
operational efficiency and
reduced costs. This
transformation has empowered
our team to concentrate on
strategic insights, fostering

innovation and elevating our
business performance.”

, Rafael Cavalcanti

: Chief Data Officer and
" Head of CRM



M3 Increases Win Values After Bringing
Al-powered Insights into Insurance Brokerage

[~
INSURANCE

70% of the org
using analytics to consult with
clients and provide
recommendations

43% increase
in win rates when Tableau is
used in the sales process

63% increase
in win values when Tableau
is leveraged

salesforce

Problem

M3 is an insurance broker managing risk and benefits for
clients across the United States. The brokerage industry is
changing to become insight-led as clients want the data to
support their decisions.

Solution

Tableau and Pulse enable M3 to present clients with
visualizations of claims trends, retention rates, risk exposures,
and benchmarking against industry metrics, helping identify
coverage gaps, optimize renewals, and enhance client risk
management strategies with actionable insights.

Tableau is a gamechanger for M3, enabling its sales

consultants and clients to make decisions backed by the data.

When using Tableau in the sales process, M3 has measured a

48% increase in win rates and 63% increase in win amounts.

» B £

Financial Partner Apps
Services & Experts
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"Tableau helps increase
confidence in our clients'
decision making based on facts
and data, further strengthening
our client relationships."

Erik Vandermause

Applied Intelligence
VP M3 Insurance



John Lewis Partnership Enriches

the Customer Experience with Data

JLP includes
John Lewis department stores,
Waitrose food shops, and John
Lewis Financial Services

100,000 pariners
currently using Tableau

75% faster
marketing production

salesforce

Problem

JLP, the largest employee-owned business in the UK, is

comprised of department stores, food shops, and John Lewis
Financial Services. For such a complex operation, simply having
data is not enough-it must be accessible, user friendly, and up

to date to meet high expectations.

Solution

By centralizing data for everyone to access, employees make

faster decisions for each location. During implementation, they

onboarded and trained 8,000 users, resulting in millions of

pounds in value. Self-service dashboards built on Tableau allow

Partners to make decisions on their own to better manage
inventory, automate tasks, and predict customer needs.
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“Investing in Salesforce has
enabled us to make decisions
faster and develop deeper
relationships with our
customers by providing a more
personalised, convenient and
seamless customer
experience.”

4", Libby Hickey

ARTEhe

Head of Data Products
& Platforms, John
Lewis Partnership

N



JetBlue Uses Tableau Cloud and Snowflake to Drive
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Upskilling and Sustainability Programs Company-wide

jetBlue

Rapidly upskilled users
after Tableau Cloud
deployment

Uncovered “hidden ROI”
by using cloud-based efficiencies
to plug productivity gaps

Leveraging fuel efficiency
data to measure progress
towards 2040 net zero
carbon emissions

salesforce

Problem

As recent economic challenges have wreaked havoc in the
travel market, JetBlue was looking for a way to remain active
and competitive—all without losing sight of its sustainability
goals, including a goal to reach Net Zero by 2040, 10 years
ahead of the rest of the airline industry.

Solution

Cloud-scale data analytics empowered JetBlue to improve and
grow their business and achieve their mission while saving
money and time. JetBlue was also able to find and realize
hidden ROI with fuel efficiency data, finding new opportunities
to save.

e
ey

Tableau

“Data by itself is not enough.
Insights are where the real
value comes in. That’s one of
the great things we'’ve gotten
from Tableau Cloud - using
insights to drive changes and
make better decisions.”

Carole Clements

Chief Digital &
Technology Officer,
JetBlue
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a global community of helpful people +
ah m free resources supporting your data journey

Tableau Public Tableau Forums Community Blogs Tableau User Group Students + Teachers
Visualizations Users answering To inspire you and Members for virtual + Empowered with
] 2M and dashboards 300 K+ questions to skill 500+ help advance your 50 K local learning and 4M+ free software

to inspire you you up data journey connection and data skills

Diego Parker .
Tableau Visionary Kimly Scott

Tableau Visionary

Learn more + get started: fableau.com/community

Alice McKnight

Tableau Social Ambassador



http://tableau.com/community/welcome
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“My growth through the
Tableau Community
has helped take my
career places | never
knew were possible.”

Sean Miller

Tableau Community Leader in Kansas City, MO, USA

Tableau Visionary & Ambassador

User Group Leader

Community Project Leader

Associate Director of Data Visualization
Analytics Blogger & Content Creator

Dalafar
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“When | decided to learn
Tableau, the DataFam
welcomed me. They not only
made me more technically
proficient, they made me a
more thoughtful data
visualization designer.”

Alice McKnight

Tableau Community Leader from Lawrenceville, GA, USA

Tableau Ambassador
Consultant and Certified Data Analyst

DalaFont
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15-year Anniversary

Celebrated on Linkedin and X

jwalts Welcome to
Tableau Public s

5SM+ Members ——
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Daily Inspiration
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Industry Experts Agree: Tableau Is a Leader

Leader

Technology & Credibility Leader

Gartner FORRESTER
Magic Quadrant for Analytics & Forrester Wave™: Business
Bl Platforms, 2025 Intelligence Platforms, Q2 2025
DRESNER
ADVISORY SERVICES
- Industry Excellence Awards
= | DC BARC Business Intelligence
IDC MarketScape: Worldwide Bl BARC Score: Enterprise Bl & (BI), 2024
& Analytics Platforms Vendor Analytic Platforms, 2025

Assessment, 2025



https://www.tableau.com/asset/gartner-magic-quadrant
https://www.tableau.com/asset/gartner-magic-quadrant
https://www.prnewswire.com/news-releases/dresner-advisory-services-announces-2024-industry-excellence-awards-302213707.html
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Salesforce Pariners
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Tableau Next i+ Alliance s

Become an accredited Partner

Tableau Partners

Shape our product roadmap
Innovate with Tableau product engineering

Prepare for releases with pre-launch enablement

Customers &
Community

Product Launch Partners

Aatrium 3 Biztory Capgemini® Bigr&tte' == slalom
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Tableau Next Launch Partners
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Choice of Deployment
Pick the best implementation option for your organization

Server

Deploy visual,
self-service analytics
with unmatched
control and flexibility

Enterprise Edition

Standard Edition

Deliver data-driven
insights at scale with
a fully hosted
Al-powered analytics
platform

Tableau+ Edition
Enterprise Edition

Standard Edition

T+
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Trust agentic analytics
to deliver actionable
insights everywhere
work happens

Available with Tableau+

+



Simple Editions
Choose what meets your organization’s analytics needs

44
2
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Author, govern, and collaborate
Tableau Prep Builder

Tableau Pulse with Tableau Cloud only
Sites with Tableau Cloud only

Tableau Desktop

Data Management capabilities
Advanced Management capabilities
elearning

Tableau Agent with Tableau Cloud only
Pulse premium features with Tableau Cloud only
Premier Success

Data Cloud with Tableau Cloud only

Standard Edition

Comprehensive edition

to help you explore and
understand your data

v Up to 3 sites

v

Enterprise Edition

Advanced edition to help you
manage, secure, and scale your
data and analytics

v Up to 10 sites

<
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AN
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Tableau+ Edition
Premium edition to help you
enhance your data and analytics
workflows with AI + other support

v Up to 50 sites

Tableau+

gives access to
Tableau Next!

R X X | < «




Clear Licensing
Buy what best serves your feams

Deployment Options

Standard Edition Enterprise Edition

Cloud or Server Cloud or Server

Viewer $15 user/month $35 user/month
>
o
(@)
-]
o
- Explorer $42 user/month $70 user/month
[
o
(7]
c
0}
o
—]
Creator $75 user/month $115 user/month
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Tableau+ Edition
Cloud & Next included

Work with your Sales Team

Work with your Sales Team

Work with your Sales Team

* At least 1 Creator license of Tableau Cloud needed per deployment, for one person.
See prior slide for associated capabilities.
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